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W
hether it’s a Hollywood star with a podcast studio microphone, a legacy media brand that never touched audio 
before, or a major advertiser concluding podcasts are the way to sell their product, the industry is on a roll this year. 
But growth does not occur spontaneously. The 2022 Most Powerful People In Podcasting are the trailblazers who 
made it happen. 

Podcast News Daily and Inside Radio have compiled a list of the Top 50 Most Powerful People in Podcasting. The top 50 
includes the creatives who have set the standards. It also includes executives who are pushing the business boundaries from 
new technology to new ideas in how to help the industry prosper and grow. 

From indie creators who have seen their influence soar as they put a bigger stamp on what people hear, to executives who 
work for some of the biggest corporations in America, the 2022 lineup continues to reflect the industry’s growing diversity.

To compile the list, we invited readers, our editors, and a group of industry influencers to nominate executives they believe 
deserve recognition for their work advancing the podcast industry. Our editorial board made the final selections.

Once again this year, we received thousands of emails recommending hundreds of podcasters and business executives for the 
list, which is not determined by number of votes. What in the past several years was a list of ten no longer did justice to the 
industry’s fast-growing talent lineup. So, in 2022 we are honoring what our board determined as the 50 Most Powerful People 
In Podcasting.  Comments?  Send them to editor@podcastnewsdaily.com

                  Gene McKay, Publisher 
                  Podcastnewsdaily.com  

Frank Saxe, Editor 
Podcastnewsdaily.com



Founder 
Grim & Mild Entertainment

Aaron Mahnke

One of the most successful podcast 
producers, Aaron Mahnke began his 
career in 2015 with the launch of the 
breakout hit Lore, which has had more 

than 325 million downloads to date and has 
spawned a three-book series and an Amazon 
Prime television series. Mahnke le veraged that 
success to create Grim & Mild Entertainment, 
the podcast studio which focuses on historical 
productions and is behind such shows as 
Bridgewater, Haunted Road and Cabinet of 
Curiosities.

“Every podcast and podcaster has a voice,” 
Mahnke told Podcast Movement last year. “I 
would recommend just be you. Don’t try to put on 
some air of performance and talk differently, just 
be yourself and make that who you are in your 
show.”



Alejandro Uribe
CEO 

Exile Content Studio

Alejandro Uribe is Chief Executive Officer of 
Exile Content Studio, which creates content 
in Spanish and English for a global 
audience across multiple platforms, 

including television, film, and increasingly 
podcasts as it targets audiences across 
the U.S. and Latin America.  The Medellin, 
Colombia-born Uribe earlier was a 
business strategy-focused executive at 
Hispanic media players like Univision, 
Televisa, and Fusion Media Group as 
well as at Sony Pictures Entertainment. 
His focus is now on podcasts too, with 
recent Exile projects including the 
true-crime podcast Sacred Scandal in 
partnership with iHeartMedia. Exile 
also recently acquired Dixo, a Spanish-
language podcast network and 
production company and said it expects 
to produce between 25 and 40 podcasts 
during 2022.



Podcast Host 
Call Her Daddy

Alex Cooper

Two years after Alex Cooper was faced 
with the loss of her cohost and an 
uncertain future at Call Her Daddy’s 
previous home Barstool Sports, the 

podcast is flying high in 2022. Cooper has 
inked a lucrative new multiyear deal with 
Spotify worth a reported $60 million. There is 
also a new focus for Cooper. The now 27-year 
old podcaster known for her frank and at times 
raunchy discussion of the sex lives of young 
women has refocused on wellness and mental 
health. The shift from a relationship-dating 
conversation-based podcast has resulted in a 
surge in listeners for Call Her Daddy, saying in 
an interview earlier this year she is out to top 
fellow Spotify show host Joe Rogan. Cooper is 
also developing vi deo components that work in 
companion with her audio podcast.



Anya Grundmann
Senior VP of Programming and Audience Development 

NPR

The only constant in the news business is that today will 
not be the same as yesterday, and for NPR there has 
been plenty of change during the past year. That has 
allowed Anya Grundmann to breathe new life into 

some long-running shows as their hosts moved on to 
new things. Podcasts like the six-year old Embedded has 
been recast as a “showcase property” for what NPR 
calls “deeply-reported and well-told limited-run series.” 
Thanks to a $600,000 grant from the Corporation for 
Public Broadcasting, NPR is also in the process of 
expanding its race and identity series Code Switch 
with new voices and outreach. Others are still a work 
in progress, like Its Been A Minute, which has yet to 
name a permanent host. NPR has also teamed up 
with LAist Studios to launch Oye, which it calls a 
talent “accelerator” designed to open the door to up 
and coming Latino producers.  There has been news-
driven launches too, like the State of Ukraine podcast 
that NPR debuted earlier this year to address the 
flood of stories after the Russian invasion.  The result 
is NPR remains one of podcasting’s top publishers 
with a U.S. reach that tops 18 million each month.



Founder 
Audiochuck

T      rue Crime remains one of the podcast 
genres that gets the most attention. 
Audiochuck, the Ashley Flo wers-created 
podcast studio, is behind many of the 

biggest shows including Crime Junkie which 
Flowers hosts with Brit Prawat. Earlier this 
year Audiochuck struck a long-term alliance 
with SiriusXM. Flowers also teamed up with 
Jake Brennan, co-founder of the podcasting 
company Double Elvis, for a podcast series that 
explores the most notorious armored truck 
robbery cases from around the globe.   Flowers 
has also extended her passion for true crime 
beyond Crime Junkie. She is releasing a murder 
mystery novel called “All Good People Here” 
this month. Flowers has also launched the 
nonprofit Season of Justice to provide financial 
grants to law enforcement agencies and 
victims as well as their families to help solve 
cold cases.  

Ashley Flowers



Ben Cave
Director of Apple Podcasts 

Apple

Flashy host signings and buzzy shows are not what Apple 
Podcasts is about. Instead, it is a pillar of the industry 
with most shows getting the largest share of their 
downloads from the app. But that does not mean Ben 

Cave, Apple’s Global Head of Podcasts, has shied away 
from innovation. During the past year Apple Podcast 
Subscriptions has become a bigger part of creator’s 
revenue as the tech giant has created a platform that 
has made it easy to embrace paid-for content without 
foregoing wide distribution of a show.  

In a move geared toward making Podcast 
Subscriptions more attractive, Apple also rolled out 
a new feature that will allow creators to upload, 
manage, and distribute their premium audio 
through participating third-party hosting providers.  
Cave and his team have also kept an eye on 
podcast discover. Earlier this year Apple Podcasts 
announced three new podcast collections that will 
help users of its app discover new shows in the 
true crime, culture, and entertainment genres. The 
Darkside collection will collect some of the most 
popular and fastest-growing true crime 
podcasts.



Ben Davis
Partner 

WME Digital

Ben Davis, a William Morris 
Endeavor agent since 2011, 
leads the talent agency’s 
podcast efforts. That includes 

working with clients to develop digital 
content strategies, sourcing, and 
negotia ting deals in the entertainment 
space.  Davis’ roster includes podcasts 
like Freakonomics Radio; Tell Me 
Something I Don’t Know; Pod Save 
America (and the Crooked Media 
network); Limetown; 36 Questions; 
Crimetown; Missing Richard Simmons; 
Revisionist History; Lebron James’ 
Uninterrupted Network; Under the 
Skin with Russell Brand; The Tony 
Kornheiser Show; and Unsolved 
Murders.



T he past year has seen a flurry of new right-
leaning content, and no company has 
had more success than The Daily Wire. 
Not only are they a top publisher with 

a unique U.S. reach of more than eight million 
each month, but they have proven money can 
be made by reaching conservatives. The Daily 
Wire hit $100 million in revenue last year. Best 
known for it’s The Ben Shapiro Show podcast 
and Westwood One syndicated radio show 
and The Jordan Peterson Podcast, The Daily 
Wire also is advancing into entertainment, 
setting its sights into film, TV and publishing to 
grow its new revenue streams.   The company 
has also committed to spending at least $100 
million during the next three years to develop 
children’s programming.  The Daily Wire has 
also tried its hand at non-media ventures. 
Earlier this year it launched its own brand of 
razors after another brand pulled its ads off 
The Daily Wire shows.

Ben Shapiro & 
Jordan Peterson

Podcast Hosts 
The Daily Wire



Bill Simmons
Founder and CEO 

The Ringer

T he Ringer founder Bill Simmons crossed 
the one thousand episode milestone 
for his The Bill Simmons Podcast this 
summer, nearly six years after its launch.  

That show became the flagship property for The 
Ringer which Simmons launched in 2016 after 
leaving ESPN.  Two years ago, Spotify snatched 
up The Ringer for $200 million. Today, The 
Ringer’s roster includes about 60 shows. 

“Ultimately it’s a place for me that I just get to come 
here and talk about sports with smart people, and 
people in my life, and people from The Ringer, 
and special guests, and celebrities, and it is still 
an absolute blast to do,” he said. Simmons said 
during a recent podcast appearance that he has 
no desire to return to television, saying podcasts 
have “replaced” sports chat shows. However, he 
does think that podcasts posting video versions 
are likely to spread, driven by younger listeners 
who would rather watch than just listen.



Brad Smith
Senior VP/Head of Podcast Products 

SiriusXM

T his is the year that SiriusXM has united its podcast 
pieces into a unified strategy, in terms of sales with the 
expanding SXM Media, distribution via Stitcher, and 
content with SiriusXM.  It has also inked alliances 

with producers like Freakonomics Radio, Crooked Media, 
Audio Up, Audiochuck, Conan O’Brien, and filmmakers 
Quentin Tarantino and Roger Avary, that often times 
will put them both on satellite radio and on-demand.  
Behind the scenes is former Simplecast founder and 
CEO Brad Smith – who sold his company to SiriusXM 
for $28 million in 2020 – has taken on a new role 
as Head of Podcast Products where he stitches 
together all of SiriusXM’s podcast platforms with a 
focus on both creators and listeners.



Brené Brown
Podcast Host 

Spotify

Dr. Brené Brown is the host of 
the Unlocking Us and Dare to 
Lead podcasts for Spotify. Brown 
has one of the five most viewed 

TED Talks in the world with over 50 million 
views, has written five bestsellers, and 
has produced a Netflix special.  But she 
has also shown that her trademark mix of 
research, storytelling and a straightforward 
style works in audio too. Brown, a 
research professor at the University 
of Houston, was an early embracer of 
podcasting. She self-published a podcast 
series a dozen years ago. This year 
Brown also proved she was not afraid to 
take a stand when she paused release 
of shows in protest over comments 
made on The Joe Rogan Experience, only 
returning after the company published 
its misinformation policy.  Brown drew 
fire from Rogan fans, but she stood her 

ground.



Hosts Matt Rogers and Bowen Yang 
call themselves “arbiters of taste and 
culture in today’s America,” but for 
fans of their pop culture dri ven show, 

they deliver the news and gossip missing 
from the traditional news outlets.  The show 
is produced by Will Ferrell’s Big Money 
Players Network and iHeartRadio.  Earlier 
this year, Rogers – an actor and comedian 
-- and Yang – a staff writer on “Saturday 
Night Live” – teamed up with Ferrell to 
create a projected called Clown Parade 
that gives up-and-coming comedic talent 
a four-episode platform. Yang and Bowen 
are both gay, and their Las Culturistas will 
also become one of the flagship shows for 
a new LGBTQ+ content vertical that iHeart 
is building.

Bowen Yang 
& Matt Rogers

Podcast Hosts 
Las Culturistas



Charlamagne Tha God 
& Dollie Bishops

Founder & President of Production 
& Creative Development 

The Black Effect Podcast Network

R adio personality Charlamagne Tha 
God’s The Black Effect Podcast 
Network, which he created in a 
partnership with iHeartMedia, 

continues to serve as a destination for 
content for Black listene rs produced 
by Black creators. The Black Effect 
Podcast Network now boasts 31 pod-
casts and reported has about four milli-
on listeners per month. “Podcasts took 
what radio suppressed over the last 15 
years and mag nified it times a 100 -- that’s 
why the podcast business is successful,” 
Charlamagne told ad buyers this spring. 
MTV veteran Dollie Bi shop, who jumped 
into the project, oversees Black Effect’s 
team of producers and edito rial direction. 
That is expanding beyond the head-
phones as the first-ever Black 
Effect Podcast Festival will 
be held this month as a way 
to celebrate, uplift and amplify 
Black voi ces in the podcast industry.



Chris Corcoran
Chief Content Officer 

Cadence13

T he mashup of movie-quality production with 
the podcast format are what led to the 
creation of C13Features.  The brainchild 
of Chris Corcoran, Chief Content 

Officer at the Audacy-owned podcast studio 
Cadence13. C13 Features has teamed up 
with Hollywood’s Endeavor Content to 
release two “movies for the ears” to 
date.  The endgame is to see those 
podcasts adapted for television and 
film. Under Corcoran, Cadence13 also 
remains a go-to for big-named talent 
like comedians and “Saturday Night 
Live” alumni Dana Carvey and David 
Spade who reunited in a new podcast 
earlier this year. On a more serious 
note, Cadence13’s documentary 
division C13Originals has also flexed 
its muscle with the creation of a 
investigative documentary franchise 
called  Gone South that tells stories 
of a region beyond the East and West 
Coast media hubs.



Colin Cowherd
Founder 

The Volume & The Herd Podcast Network

Sports talk has long been a hot format 
on radio and it’s grown in popularity 
among podcasters too. But Colin 
Cowherd has shown that personalities 

like him don’t need to make a choice 
between the two. Cowherd launched The 
Volume last year as part of an expanded 
alliance with iHeartMedia. The sports-
focused studio offers a slate of 
podcasts including The Colin Cowherd 
Podcast, a three-times-a-week show 
hosted by Cowherd.  But The Volume 
is actually the second podcast 
network for Cowherd. In 2018 he 
teamed with iHeart’s Premiere 
Networks and Red Seat Ventures to 
launch The Herd Podcast Network. 
It includes The Herd with Colin 
Cowherd, the on-demand version 
of his daily syndicated Fox Sports 
Radio show, which had more than 

100-million downloads last year.  



Conal Byrne
CEO - iHeartMedia Digital Audio Group 

iHeartMedia

C onal Byrne is the Chief Executive Officer of the 
iHeartMedia Digital Audio Group, which includes the 
company’s fast-growing and high-profile podcasting 
business and #1 podcast publisher globally 

according to Podtrac, as well as the industry-leading 
iHeartRadio digital service; the company’s digital 
sites, services, newsletters and programs; and its 
digital advertising technology companies, including 
Jelli, RadioJar, Unified, Voxnest and the recently-
announced Triton Digital acquisition, upon its 
completion. Prior to joining iHeartMedia, Byrne 
was President and CEO of Stuff Media, Inc., home 
of the incredibly popular HowStuffWorks (HSW), 
which pioneered the podcast space with leading 
shows including “Stuff You Missed in History 
Class” and “Stuff You Should Know.”  Byrne joined 
iHeartMedia when the company acquired Stuff 
Media in October 2018.  Prior to Stuff Media, Byrne 
served as Senior Vice President of Digital Media for 
Discovery Communications, where he ran digital 
for all of Discovery’s U.S. networks’ sites and social 
platforms and led the launch of Discovery VR.



Founder and Host 
Team Coco

Conan O’Brien

L ate night television talk show host Conan O’Brien’s 
podcast adventure started with a single show called 
Conan O’Brien Needs a Friend in October 2018 and 
it grew into a full-fledged podcast studio under 

Team Coco.  This year SiriusXM paid $150 million to buy 
Team Coco, including its flagship podcast and other 

digital media business.  As part of the deal, O’Brien 
has entered into a five-year talent agreement with 
SiriusXM, under which he will remain host of his 
namesake podcast. He will also collaborate with 
SiriusXM to create and executive produce a new 
fulltime, original Team Coco comedy channel for 
SiriusXM subscribers.  While TV may be where 
O’Brien  rose to fame, audio may be where his 
heart now lives. “I have been on television for 
three decades, and this podcast is one of the 
most creative and fun adventures I have ever 
had,” said O’Brien during the 2021 iHeartRadio 
Podcast Awards. Since its inception over a decade 
ago, Team Coco has garnered more than one 
billion annual video views across YouTube and 

Facebook, averages 180 million annual podcast 
downloads, and now reaches 17 million 

fans across social media.



Dawn Ostroff
Chief Content and Advertising Business Officer 

Spotify

Spoken word content is more important by the day 
at  Spotify, which now has 4.4 million podcasts on the 
app that just a few years ago was exclusive for music 
listening.  Spotify’s monthly active users now total 

433 million and it says the number of those who listen 
to a podcast has grown double digits from a year ago.  
Dawn Ostroff gets a lot of the credit as she has helped 
steered the content choices made by the company. 
While keeping The Joe Rogan Experience as Spotify’s 
biggest hit, she also brought shows like Call Her 
Daddy onboard, while developing new hits like the 
successful Batman franchise as part of Spotify’s 
partnership with DC Comics. Thanks to hundreds 
of billions of dollars in investment on ad tech, with 
the acquisition of companies like Megaphone, 
Chartable and Podsights, Ostroff has also been 
able to grow Spotify’s ad business. The result is 
advertising also reached an all-time high as percent 
of revenue, making up 13% of the company’s total 
revenue during Q2.  And it’s on track to have well 
over $1 billion of ad sales this year.



Atlanta director and independent 
filmmaker Payne Lindsey, and music 
industry veteran Donald Albright, have 
produced a string of number one hits 

like Up and Vanished, Atlanta Monster and To 
Live And Die In L.A with more than 650 million 
downloads to date across its portfolio since 
launching in 2016. During the past year, 
Albright and Lindsey have continued to 
solidify their place as the heads of one of 
podcasting’s most influential studios with 
new series including The MLK Tapes and 
When A Good Man Kills.  Tenderfoot TV has 
also announced plans to release a podcast 
that it is entirely Bitcoin-funded.  We realized 
there is now a responsibility and we have all 
of these ears that are waiting on the next 
story,” said Albright said recently. That has 
made them carefully pick their stories. He 
said the hits and millions of downloads are 
still hard to process. “I don’t know how to 
process that,” Albright said.  “because 
it’s such a big number and we 
never thought we would 
ever get to a million.”

Donald Albright 
and Payne 
Lindsay

Cofounders 
TenderfootTV



Podcast Host 
Therapy for Black Girls

Dr. Joy Harden Bradford

After five years and more than 250 sessions – what 
licensed psychologist  Dr. Joy Harden Bradford calls 
episodes of her podcast Therapy for Black Girls – the 
doctor is still in. The podcast, which grew out of the 

Therapy for Black Girls platform that Bradford launched 
in 2014, has amassed more than 26 million downloads 
and it continues to be among the most popular among 
Black women.  The weekly iHeartRadio podcast helped 
pave the way for the current crop of wellness podcasts. 
It explores topics that help Black women prioritize 
their mental health, tap into invaluable resources 
and break down the many stigmas related to mental 
health. The podcast also shows its lighter side with 
discussions about TV shows and film. “It is critical to 
me that mental health content be shared in a way 
that is relevant and accessible to the community it is 
intended to serve,” said Braford. “I think this is why 
the podcast has been so successful; our community 
really sees themselves in the content.”

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.nbcnews.com%2Fknow-your-value%2Ffeature%2Fdoes-race-your-therapist-matter-ncna1241580&data=04%7C01%7CAlisonHemmings%40iheartmedia.com%7Cf4a2fe50dde84131965608d87f5d1261%7C122a527e5b714eba878d9810b495b9e3%7C0%7C0%7C637399385033232511%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=8jlKl6ueQFg%2FQKLv3vjDLuM%2FdOBzx636j4zc8FRFm6U%3D&reserved=0


I t is not hard to find former pro athletes talking 
about sports in podcasting. But Golden State 
Warriors player Draymond Green is breaking 
the mold and producing his self-titled 

podcast during the NBA season.  It does not 
seem to be hurting his performance either, 
consi dering he helped the team pick up its 
fourth NBA Finals championship trophy in 
the past eight years. Green’s weekly show 
is part of The Volume, the podcast network 
co-founded by syndicated sports radio host 
Colin Cowherd and iHeartMedia.  And Green 
has also signed on to serve as a strategic 
advisor for The Volume as it looks to expand 
its lineup of shows. “I’ve always wanted to 
bring more of a player perspective to the 
stories coming out of the league,” Green said 
in a recent interview. “This partnership also 
gives me a unique opportunity to identify 
other emerging talent from the worlds of 
sports and entertainment and give them a 
platform to talk about their own experien-
ces.”

Draymond Green
Podcast Host 

The Draymond Green Show



Emily Rasekh
Senior VP of Podcast Business Development and Operations 

Sony Music Entertainment

Its background may be in music, but Sony Music Entertainment has been 
leading the record industry charge into spoken word content. From Los 
Angeles to London, SME has been striking deals, launching shows, and 
testing the boundaries for how podcasts are published. Emily Rasekh is 

among those inside SME leading the charge. Under her, SME this summer 
launched The Binge, a first of its kind subscription channel providing fans 
with binge-access to full seasons of new podcasts each month. Rasekh 
– who earlier in her career worked at radio companies CBS Radio and 
Entercom – said it capitalizes on the binge habit that people have picked 
up in other media. On the content side, SME has acquired the U.K.-
based studio Somethin Else and it is a partner in the Broccoli Content 
studio. Here in the U.S., SME has shown a proclivity to work with a range 
of creators, with recent collaborations with producers including Pushkin 
Industries, Neon Hum, Truth Media, and Campside Media, among others. 
If it all seems a bit odd for a company some still see as a “record label,” 
Rasekh cleared it up at the IAB Podcast Upfront this spring. “Sony Music 
has always strived to be a creator-first company and we’ve been proud to 
build our podcasting efforts with that same philosophy,” she explained. 
“We’ve partnered with some of the most brilliant minds in every 
genre, giving them the resources and creative freedom they 
need to fulfill their vision and helping to connect their 
work with the right audiences globally.” 



CEO 
Barstool Sports

Erika Nardini

Atop ten publisher, Barstool 
Sports is capitalizing on 
the growth of legalized 
sports betting as more of its 

content turns toward gaming. The 
move comes after its acquisition 
two years ago by Penn National 
Gaming, the casino operator 
and online betting company. 
How that will develop for its 
podcasts is up to CEO Erika 
Nardini. So far early returns 
have shown the power of 
the Barstool brand to move 
people to place sport bets, 
opening up new revenue 
opportunities for the 
company. The roughly 40 
million downloads it has each 
month also offer it another 
way to promote its sports 
betting products.



Gina Garrubbo
President & CEO 

National Public Media

P ublic radio has been among podcasting’s biggest 
winners during the past decade as its expanded 
its reach, especially to younger listeners, with 
podcasts. It has also built a new revenue stream 

that has allowed public broadcasters to connect with 
marketers that typically do not buy underwriting 
on their local public radio station.  Gina Garrubbo 
is helping grow those numbers, saying earlier 
this year that podcasting’s now billion-dollar ad 
medium status also reflects that more brands 
now understand how to harness the power 
of podcast sponsorship. “They understand 
how to test creative, how to advance creative, 
target, use attribution studies to measure, 
and some are really figuring out how it fits 
into their media mix while at the same time 
every day we have new brands coming in,” 
she said.  Garrubbo has also been a champion 
of podcasting on Madison Avenue where she 
serves on the Interactive Advertising Bureau 
Board of Directors.



Senior VP/Head of Production and Development 
My Cultura

Gisselle Bances

Gisselle Bances is the SVP, Head of Production and 
Development for iHeartMedia’s first Latinx Podcast 
Network, My Cultura. She’s a bilingual journalist with 
15 years of experience creating compelling stories, 

campaigns and original video and podcast content in the 
entertainment and lifestyle categories. She developed 

the first bilingual (English and Spanish) digital series for 
Yahoo Entertainment and Lifestyle focused on Latinx 
celebrities and culture. Prior to working for Yahoo, 
she was the head of digital content for E! News, 
working with brands like HULU, AOL, MSN, Facebook, 
YouTube and Instagram. She’s developed original 
digital series and campaigns for E! Entertainment 
and Telemundo. In 2020, she produced the CBS 
special Essential Heroes: A Momento Latino Event 
hosted by Eva Longoria, Ricky Martin and Gloria 
Estefan. The TV special aimed to inspire, empower, 
unite and amplify Latinx voices. A native of Los 
Angeles, Gisselle is dedicated to telling stories that 
celebrate and elevate the Latinx community.



Hank Fuerst
Executive Director of Distribution 

Ramsey Media

As Executive Director of Distribution for Ramsey 
Network, Hank Fuerst leads the podcast 
strategy for some of the top shows in the 
industry. The Ramsey Show, co-hosted 

by Dave Ramsey, became the fourth podcast to 
surpass one billion downloads last year and is 
celebrating its 30th anniversary on radio in 
2022 - and 15 years as a podcast. Ramsey 
Network shows, which help listeners with 
money, careers, relationships, mental 
health/wellness, business, and more, 
amass more than 20 million podcast 
downloads and 15 million YouTube views 
each month. The network also includes 
the fast-growing mental health show 
The Dr. John Delony Show as well as the 
Webby Awards 2021 Honoree podcast 
Borrowed Future, a limited series on the 
predatory student loan industry. Fuerst, a 
Nashville native, resides in his hometown 
with his wife, Deirdre, and their three kids 
– Liam, Hollis, and Clare.



J.D. Crowley
Chief Digital Officer 

Audacy

Audacy, the parent of the podcast studios 
Cadence13, Pineapple Street and 2400Sports, 
has ramped up its podcast efforts during the 
past year as it looks to capitalize not only on 

the growing medium but its portfolio of radio stations. 
Under J.D. Crowley, that has meant it quietly began 
building a roster of shows produced by its local radio 
station teams in the 48 markets where it operates. 
The result is local podcasts are now one of Audacy’s 
fastest-growing segments.  Audacy has also scaled up 
its advertising efforts with the launch of the Audacy 
Digital Audience Network.  It is an addressable 
aggregate of 60 million listeners across the 
company’s podcasts, mobile app, and streaming 
content. Before joining Audacy, Crowley held several 
digital and content positions at CBS, including 
Executive VP of Digital for CBS Radio where he held 
the effort to put podcasts on its Radio.com app. He’s 
now leading efforts to bring a series of updates to 
the Audacy app, including bringing its podcast and 
radio content closer together. 



Jamie Loftus
Podcast Host

iHeartRadio

T he new generation of content cre-
ators is tough to pigeonhole and that 
includes Jamie Loftus as she helps 
define what a Millennial podcaster 

looks like.  She is a television writer, stand 
up alternative comedian, animator, and 
actor, in addition to her podcast work.  
Loftus co-hosts The Bechdel Cast, a 
weekly podcast about the represen-
tation of women in film. She has also 
produced and hosted limited run 
podcasts for iHeartRadio including 
My Year in Mensa, Lolita Podcast, 
The Pod Club, and Aack Cast.



Jason Bateman, Sean 
Hayes & Will Arnett

Founders 
Smartless Media

O n the heels of signing a reported $60 mil-
lion dollar distribution deal with Amazon, 
SmartLess podcast hosts Jason Bateman, 
Sean Hayes and Will Arnett have not sat still.  

They have formed SmartLess Media that will look 
to leverage that success into new podcasts for 

Amazon Music and Wondery, where the team 
already has a multimillion-dollar licensing 

deal.  The studio will also work with outside 
producers. Bateman, Hayes and Arnett are 
also working to translate their podcast 
into a docuseries for Discovery+.  Their 
documentary-style specials will follow the 
actors during the North American live tour 
for their podcast. SmartLess debuted in 
2020 and on the show the trio of actors talk 

about life, while one host reveals a mystery 
guest to the other two.  



Jenna Fischer and 
Angela Kinsey

Podcast Hosts
Office Ladies

T elevision rewatch podcasts have been one of the hottest 
genres as the pandemic tied people to their couch, remote 
in hand, watching endless amounts of TV.  That created an 
opening for the actors in older series to get in front of the 

mic and offer their own tell-all of what went on during a show’s 
filming, episode by episode.  Jenna Fischer and Angela Kinsey have 
helped define the genre with their Office 
Ladies podcast. The winner of 
the 2021 Podcast of the Year 
honor at the iHeartRadio 
Podcast Awards, the 
pair continue to mine 
the comedy gold of 
the TV show for 
Stitcher’s co medy 
podcast network 
Earwolf.



Jen Sargent
CEO 

Wondery

T he sale of the content studio Wondery, home of such 
hit podcasts as Dirty John and Dr. Death, to Amazon has 
allowed Wondery to double down on its focus on premiere 
content under CEO Jen Sargent.  That has led to a deal 

earlier this year that gave it exclusive rights to the popular 
true crime series, My Favorite Murder. The addition helped 

push Wondery up to the No. 2 publisher on Podttrac’s 
monthly ranking. Sargent has also led Wondery to build 

its kid-targeted content with deals with creators such 
as Gen-Z Media, Tinkercast and ABF Creative. At 

the same time Wondery continues to have more 
success adapting its podcasts into television shows 
than anyone else. Peacock recently announced 
it will produce another season of its TV show 
based on the Dr. Death podcast.  Sargent – who 
earlier in her career worked as an investment 
banker and digital ad sales executive  -- has 
also led Wondery to embrace new production 
technology. It became the first company to 
release several of its existing podcast series in 
Dolby Atmos, the audio technology that makes 
the listening experience more immersive and 
life-like.



Joe Rogan
Podcast Host

The Joe Rogan Experience

No one has captured the press attention 
like Joe Rogan. For better or worse, he 
has become the face of podcasting. 
With views that defy classification, 

the comedian and mixed martial arts 
commentator is said to have more 
than 11 million listeners per episode. 
The controversy around Rogan has 
seemingly only made him more 
influential in 2022. He claimed 
during a show this spring that 
during the brouhaha about his 
vaccine statements that he picked 
up between one and two million 
new subscribers.  Edison Research 
backed that up, saying its quarterly 
survey showed Rogan put more 
distance between himself and 
the second-place show. It is any 
wonder why Spotify is reportedly 
paying him $200 million for five 
years exclusive rights to his show. 
That is twice what had been originally 
leaked.



T   he progressive podcast studio Crooked 
Media has expanded its content focus 
with Democrats in control of Washington. 
It has meant a move beyond purely 

political content to shows that cover a range 
of news, politics and culture. It also led to its 
first acquisition of outside podcasts, with 
deals to buy the series Strict Scrutiny about 
the Supreme Court, and  Hot Take, which 
covers the climate crisis.   Crooked Media 
has also inked a deal with SiriusXM. Under 
the deal, SiriusXM will distribute content 
from Crooked Media’s podcasts on satellite 
radio. There is plenty to choose from. Since 
2017, Crooked Media has launched over 25 
podcasts and podcast series and its slate of 
podcasts generate over 21 million monthly 
downloads. Crooked Media is also looking 
to grow its revenue through more live events 
and merchandise sales. That includes a new 
Crooked Coffee a line of premium, ethically 
sourced coffee with a pledge to donate some 
of the proceeds from every order.

Jon Favreau, 
Jon Lovett, 
Tommy Vietor

Cofounders 
Crooked Media



Josh Lindgren
Head of Podcast Department

 Creative Artists Agency

A s head of Creative Artists Agency’s (CAA) Podcast 
department, Josh Lindgren continues to be a driving 
force in the agency’s sustained growth in the audio 
space, building a roster that includes many of the 

most successful podcast properties, creators, and production 
companies including SmartLess, Stuff You Should Know, All 

Things Considered host and NPR correspondent, Ari Shapiro, 
Dr. Death reporter Laura Beil, Salt Audio, Pulitzer Prize-

winning Futuro Media Group, and Lemonada Media, 
among others. Over the course of the last year, Lindgren 
expanded his roster by signing The New York Times 
Opinion Audio host Lulu Garcia-Navarro, Dustlight 
Productions, Marketplace host Kai Ryssdal, plus top 
Middle Eastern podcast network Kerning Cultures.

Lindgren also creates podcasting opportunities for 
clients across the agency. He brokered a two-season 
deal on behalf of CAA client Cate Blanchett and Danny 
Kennedy’s climate change podcast Climate of Change at 
Audible produced by Blanchett’s Dirty Films production 
company in association with Story hunter. Lindgren also 
led the deal-making with Warner Music Group’s newly 

established Interval Pre sents to produce a show hosted by 
Oscar-winning actress and CAA client Lupita Nyong’o cen-

tered on non-fiction cultural storytelling that explores the 
African diaspora.  Earlier this year, Lindgren orchestrated a deal 

for client Laura Beil to launch a six-part true-crime pod cast series 
titled Sympathy Pains, which recently released on iHeartRadio and 

hit #1 on Apple’s top podcasts chart. In addition, Lindgren brokered 
a deal for client Salt Audio with Amazon to launch Become, a wellness 

audio podcast.

Lindgren has also worked on behalf of such clients as Ava DuVer nay’s ARRAY, 
Jordan Peele’s Monkeypaw Productions, Laura Dern and Jayme Lemon’s 

Jaywalker Pictures, Jamie Lee Curtis’ Comet Pictures, and Paul Feig’s 
Powderkeg Media, to expand their creative footprint in podcasting.



Kara Swisher
Podcast Host 

Vox Media

W   ho would have the chutzpah to leave the 
New York Times? Kara Swisher, the host 
and media commentator whose cut-to-the-
point journalist style has build her a loyal 

following among the tech and media industries where 
she built a name covering Silicon Valley and her earlier 

cofounding of the AllThingsD and Recode websites 
and conferences. Swisher left her nearly two-year 
old Sway podcast at the Times for a bigger role 
at Vox, including a new twice-weekly show that 
is set to debut this fall.  “Be scared – be very 
scared,” she’s said of the project. Swisher is 
also expanding the Pivot podcast she cohosts 
alongside marketing professor Scott Galloway.  
Pivot has already moved into live events earlier 
this year with Pivot MIA, a live event focused 
on the innovators shaping the future of tech. It 
also began producing video content.



I n the crowded true crime genre, Exactly 
Right Media’s My Favorite Murder is one of 
the biggest standouts. Its fans even have 
their own nickname: Murderinos. It is why 

Amazon reportedly inked a deal worth $100 
million with hosts and company founders 
Karen Kilgariff and Georgia Hardstark to 
have an exclusive one-week window to the 
podcast on the Amazon Music and Wondery 
apps.  The investment is paying off as My 
Favorite Murder is now a top ten show on 
Podtrac’s monthly ranker. In addition to its 
flagship podcast, the Amazon-Wondery 
arrangement will also be in place for the 
other podcasts produced by Exactly Right 
Media, including The Murder Squad, This 
Podcast Will Kill You, and I Saw What You 
Did.

Karen Kilgariff 
& Georgia 
Hardstark

Founders and Hosts 
My Favorite Murder



Madeleine 
Haeringer

Senior VP of Editorial
NBC News

Powered by the smash “Dateline NBC” 
television-to-podcast adaptation, NBC 
News is reaching more Americans 
today via audio than it has for the past 

several decades as it shrank its way out of 
the radio news business.  Under Senior VP 
Madeleine Haeringer, NBC News has become 
a top five podcast publisher and according 
to Podtrac it typically has roughly 60 million 
downloads each month with a portfolio of 
shows that also includes on-demand version 
of TV hits like “Today” and “Meet the Press” – 
it calls those showcasts – as well as originally 
reported investigative series like Southlake, 
the show about a Texas suburb became the 
center of a critical race theory battle, and 
“Dateline” true crime audio spinoffs like The 
Seduction, where lust and obsession lead to 
murder and a classic double cross.



P ushkin Industries does not produce the 
most shows or ink flashy deals with 
celebrities. But that has not stopped 
it from becoming one of podcasting’s 

most influential producers with journalists and 
author Malcom Gladwell and Jacob Weisberg 
steering it content direction. Pushkin has 
also not been stuck in one lane. It has 
produced podcasts that span the history, 
current affairs, true crime, business, culture 
genres with shows like the Gladwell-hosted 
Revisionist History among the industry’s 
chart-toppers. And a majority of the new 
shows it is launching this fall are hosted by 
women. Signaling Pushkin has growth on its 
mind, the four-year old company just made 
its first acquisition. It struck a deal to buy 
Transmitter Media in a move the podcast 
studio says will ramp up Pushkin’s in-house 
production capabilities for both editorial 
and commercial opportunities. It will also be 
harder to miss Pushkin in the years to come 
beyond the audio realm. It has inked a first-
look deal with A24, the studio behind movies 
including “Moonlight” and television 
series such as “Euphoria,” to 
develop Pushkin audio 
into new film and 
TV content.

Malcolm Gladwell 
& Jacob Weisberg

Cofounders 
Pushkin Industries



Michael 
Gluckstadt

Director of Podcasts
HBO and HBO Max

No company has taken the idea of a companion pod-
cast to a television show and run with it quite like 
HBO and HBO Max.  Under Michael Gluckstadt, the 
company has dropped a series of podcasts that 

pair up nicely with the TV experience, from HBO’s Success 
Podcast to Batman: The Audio Adventures. It also lit up 
social media with a return of “Game of Thrones” with the 
release of a new podcast companion to its “House of 
the Dragon” prequel to the original show that signed-
off in 2019.    “We consistently hear from viewers that 
they want to discuss and dissect our programming af-
ter watching it,” explained Gluckstadt last month. “By 
investing in podcasts, we’re able to extend the conver-
sation beyond the show and engage fans on a deeper 
level, enhancing the overall storytelling experience.” The 
company’s growing audio investment has also brought 
the launch the HBO Docs Club podcast, which offers a 
deep dive into a wide variety of titles from HBO 
Documentary Films, past and present. 



N’Jeri Eaton
Head of Audio/Podcast Programming 

Netflix

Netflix knows a little something about 
running an on-demand business.  As a 
company that earlier had its content arrive 
via a disc in the mailbox, it is also tuned 

into adapting to the times. So as podcasts have 
emerged as a way to extend the life of a television 

brand, so has Netflix’s lineup of companion 
series. NPR and Apple Podcasts veteran N’Jeri 
Eaton is leading the effort.  And as Netflix has 
taken its video service around the globe, 
there are signals it will do the same with 
podcasts. The company recently launched 
its first podcast in Africa called Never Late-
African Time. The chat show features a  
pair of local radio personalities as its host.



Oren Rosenbaum
Partner/Head of Audio

United Talent Agency

T          he podcast hits, brands and boldface names are 
all bigger than they were in the past. So too are 
the stakes. It is why so many podcasters and 
publishers are turning to talent agencies.  UTA’s 

Oren Rosenbaum continues to be one of the biggest 
power players in Hollywood. His team of podcast agents 
are working across the diverse podcast space and are 
helping audio networks and creators extend their reach 
and intellectual property into film, television, live events 
and more.  It is more than just dollars and cents. The work 
Rosenbaum and his team do is likely to have an impact 
on what sort of creative content listeners are most likely 
to find in their headphones or on screen in the years to 
come.



Paula Szuchman
Director of Audio 

New York Times

Month after month, the New York Times has one 
of podcasting’s biggest shows with the morning 
news series The Daily.  Under Paula Szuchman, 
the paper is looking to build on that success and 

expand its audio reach. That included the recent launch of the 
new series First Person hosted by longtime NPR anchor Lulu 

Garcia-Navarro.  And the political series The Field hosted by 
National Political Reporter Astead Herdon. The Times has 
also made it clear that it has big plans for leveraging its 
“Modern Love” newspaper column and podcast to build 
a multimedia franchise.  And following the acquisition 
of The Athletic, the Times has a portfolio of sports 
fan-targeted podcasts in its corporate stable. For now, 
that means Times subscribers can access the podcasts 
produced by The Athletic which were previously 
behind a paywall.  The Times has also beta launched 
an audio app featuring podcasts and a growing 
catalog of newspaper stories that come with an audio 

companion.



Rachel Maddow
Podcast Host 

MSNBC

C able television hosts have hours to fill. But when they 
have a passion project, MSNBC anchor Rachel Maddow 
has shown them it is podcasting where they should 
turn. Her podcast Bag Man was a seven-episode 

series that revisited the investigation, largely overlooked 
in the wake of Watergate, into corruption at the highest 
levels of the U.S. government, which ultimately led to 
the resignation of Richard Nixon’s Vice President Spiro 
Agnew. It won an Alfred I. duPont-Columbia University 
Award and it is now being adapted into a movie 
directed by Ben Stiller and produced by “Saturday 
Night Live” king Lorne Michaels. That success has 
Maddow now hosting her TV Show just one night 
a week, in order to give her time to work on other 
projects, such as podcasts.



Rob Herting
CEO 

QCode Media

F ormer CAA agent Rob Herting launched QCode 
in 2018 and in the years since the content 
studio has become a hotbed of scripted series 
with some of Hollywood’s biggest names, from 

Rachel Brosnahan of “The Marvelous Mrs. Maisel” 
fame to Oscar-winner Rami Malek, not to mention 

scores of off-camera players from the worlds of 
writing, directing, producing, and beyond. With 
that sort of lineup it’s not surprising that Herting 
has so far signed deals to adapt several of his 
studio’s podcasts into TV shows, with more in 
the works. Herting said on a recent Variety 
podcast that he equates what QCode does 
to a producer of independent films – some 
shows will be profitable hits, others aren’t.  
Either way, he says the stories they develop 
must become a “great audio experience” 
before it has a chance of turning up 

elsewhere.



Robert Evans
Founder 

Cool Zone Media

Journalist Robert Evans has worked as a  
conflict journalist in Iraq and Ukraine 
and reported extensively on far-right 
extremist groups in the United 

States.  He has now turned his attention 
to a new media to tell his stories. Evans 
launched Cool Zone Media as a place 
where progressive-leaning producers 
could tell their stories. He has also 
undertaken an ambitious daily series 
called It Could Happen Here that 
takes on some of the weightiest 
issues and problems facing 
policymakers around the world.



T he now-New York Times owned podcast 
Serial launched its first season in Oct. 
2014 and through its subsequent 
second and third seasons the show 

has been downloaded more than 420 million 
times, which The Podcast Academy estimates 
has made it the most listened-to podcast in 
the history of the format. Show creators 
and hosts Sarah Koenig and Julie Snyder 
are taking that success and leveraging 
it to tell new stories. Like this year’s The 
Trojan Horse Affair, which investigated the 
mystery at the heart of a supposed plot by 
Islamic extremists to infiltrate city schools 
in Birmingham, England.  That does not 
mean the flagship Serial has wrapped for 
good. Koening and Snyder say they are 
accepting pitches – although they are not 
yet sure when season four will turn up on 
our playlists.

Sarah Koenig &
Julie Snyder

Creators 
Serial



Shonda Rhimes
Founder 

Shondaland Audio

T  he creative force behind hit TV 
shows like “Grey’s Anatomy” and 
“How To Get Away With Murder,” 
megaproducer and writer Shonda 

Rhimes has set her sights on podcasting. 
She has created Shondaland Audio, 
which has released a lineup of female-
targeted of shows as part of a three-year 
deal the iHeartPodcast Network.   The 
list includes show such as The R Spot 
with Iyanla, Katie’s Crib, and #Matter.  It 
has also turned the focus on itself, with 
a rewatch podcast about the Shondaland 
TV series “Bridgerton.”

https://www.iheart.com/podcast/1119-the-r-spot-with-iyanla-99762091/
https://www.iheart.com/podcast/1119-the-r-spot-with-iyanla-99762091/
https://www.iheart.com/podcast/256-katies-crib-30964454/
https://www.iheart.com/podcast/1119-matter-92131488/


L emonada Media operates with the mission 
statement of producing content that “makes 
life suck less.”  They are having a year that 
is anything but suck-y.  Lemonada was 

founded in 2019 after Jessica Cordova Kramer 
and Stephanie Wittels Wachs, an author, 
voice actress and theater director, connected 
over learning they had both lost their little 
brothers to opioid overdoses. The company’s 
first podcast, Last Day, chronicles the opioid 
crisis in America.  Now Wittels Wachs and 
Kramer have turned that shared tragedy 
into a podcast studio with a goal of giving 
everyone a platform. The result has been a 
lineup of shows that is among podcasting’s 
most diverse. Like Being Trans, a series that 
follows four transgender individuals living 
in Los Angeles, and a forthcoming show 
from TV talk icon Ricki Lake. Thanks to $8 
million in new funding, Lemonada plans to 
grow to over 30 original podcasts in 2022.   
It’s also looking at developing shows with 
talent outside the U.S.

Stephanie Wittels Wachs &
 Jessica Cordova Kramer

Cofounders 
Lemonada Media



Trevor Noah
Podcast Host 

Luminary

T he Daily Show host Trevor Noah has, like a lot of 
television talk show hosts, found a passion for 
podcasts. His Luminary series The Trevor Noah 
Podcast gives him an outlet to take on topics that 

his TV show can’t address.  His day job is also doing pretty 
well in the podcast world.  Comedy Central’s The Daily 

Show: Ears Edition is frequently the No. 1 late night 
comedy podcast and host Trevor Noah has looked to 

expand his brand and capture more ear time. His 
team partnered with iHeartMedia to launch The 
Daily Show Presents: Hold Up hosted by “Daily 
Show” correspondent Dulcé Sloan and writer 
Josh Johnson that turns their unpredictable 
office banter into a weekly war of words about 
topics big and small. Comedy Central has 
also launched Beyond the Scenes hosted by 
“Daily Show” correspondent Roy Wood Jr., 
which dives deeper into some of the shows 
biggest pieces and toughest topics. The Daily 
Show has also launched The Daily Show 

Podcast Universe, a five-episode miniseries 
parodying popular podcasts.



Chief Operating Officer 
iHeartPodcast Network

Will Pearson

W    ill Pearson is the Chief Operating Officer for the 
iHeartPodcast Network where he oversees the 
company’s operations in NYC, Atlanta and Los Angeles, 
as well as the growth strategy of iHeartPodcast 

content. The iHeartPodcast Network amasses more than 420 
million downloads a month, making iHeart the No. 1 podcast 
publisher globally. In Pearson’s time at iHeart, the podcast division 
has launched the Big Money Players slate with Will Ferrell, a 
Shondaland Audio slate with Shonda Rhimes, and co-production 
slates with Pushkin Industries, the NFL, NBA and Bloomberg. With 
a focus on bringing greater diversity into podcasting, in 2020 
iHeart launched The Black Effect Network, the world’s largest 
podcast network dedicated to black voices, and later My Cultura, 
the fastest growing podcast network dedicated to Latinx voices. 
 
Pearson joined iHeartMedia in 2018 when the company acquired Stuff 
Media. At Stuff Media, he served on the leadership team responsible 
for growing the podcast division, secured an investment from the 
Raine Group and led the integration of the division into iHeartMedia.  
 
Prior to joining HowStuffWorks, Pearson was the Co-Founder and President of 
Mental Floss, a media company he launched in 2001 with co-founder Mangesh 
Hattikudur. Over his 16-year leadership at Mental Floss, Pearson oversaw the 
launch of Mental Floss Magazine, the publication of several bestselling books, 
the creation of a children’s education series called SmartyPants and the growth 
of a digital audience of more than 20 million regular readers and viewers. 
In 2011, Pearson and Hattikudur sold Mental Floss to Dennis Publishing.    
 
In his spare time, Pearson and his wife Georgia work together to support 
organizations in their hometown of Birmingham, Alabama, including Magic 
Moments, a wish-granting organization where he served as board chairman, 
The Nature Conservancy and Glenwood, which provides services to those in 
the autism community.


