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AC Earns A+ Ratings Grade in Holiday ’15. If radio formats were children, AC would have been the kid sitting atop the 
“nice list” this past Christmas. The gift it received from Santa? Absolutely golden new ratings numbers in Nielsen’s Holiday 
2015 survey, propelled by a Christmas format that simply refused to lose any audience momentum. AC set new records in 
several demos and finished as the top-ranked format nationwide, according to a new report from Nielsen. For a second-
consecutive year, AC increased its share of listening during the Holiday survey, posting an average 12.9 share of the 6+ 
audience in Nielsen’s PPM markets to set a new record. That’s up from a 12.7 in 2014 and a 12.1 in 2013. Among listeners 
18-34, AC’s year-over-year results jumped by more than a full share point from a 10.4 in the Holiday 2014 survey to an 11.5 
in 2015. That, too, shattered the format’s previous high. The record-setting ratings are a victory for all Christmas music since 
no format converts more outlets to all-Yule than AC. Then there’s also the Adele factor. The overwhelming appetite for new 
music from the superstar, who has dominated playlists at AC and other formats since the release of “Hello” on Oct. 23, “is 
another likely factor that helped push AC into the record books,” Nielsen says. All-Christmas stations dominated the Holiday 
2015 survey with double-digit 6+ shares the norm from market to market. Many improved their performance over 2014 
and some set new all-time station highs. “With each passing year…[the] ‘all-Christmas’ format continues to pay dividends,” 
Nielsen says in a new report. “Either way you slice it, all-Christmas radio is a big deal on the airwaves, and the holiday book 
results prove that out.”

Hot AC Takes Sweet Leap At the Holidays. AC wasn’t the only format that found a new ratings record under the Christmas 
tree in 2015. Hot AC matched its all-time record for listener share among 18-to-34-year-olds in Nielsen’s Holiday survey. The 
format notched a 7.7, up from 7.5 in 2014. Hot AC set a new record with the 25-54 audience, registering a 7.4, up from 7.1. 
“The story of hot AC in 2014 was that it ended the year with a big jump in holiday listening, 
far surpassing 2013’s results,” Nielsen says in a new ratings report. “This time around, the 
growth was more modest and spread out throughout the year, but there’s no doubt that 2015 
was a banner year for hot AC.” Classic hits, which supplies a number of all-holiday stations but 
nowhere near as many as AC, also experienced a ratings lift in the survey, which covered Dec. 
3-Dec. 30, 2015. Classic hits grew to a 5.5 share among listeners aged 6+, up from a 5.2 in 
2014. Its 4.2 share of listeners aged 18-34 marks the first time that classic hits has ever cracked a 4.0 with the demo under 
PPM measurement. Classic hits’ ratings ascension among Millennials during the Holiday survey has been steady since 
2012, trending 3.0-3.3-3.8-4.2. But while the Holiday survey brought tidings of joy for AC, hot AC and classic hits, it left coal 
for CHR, urban contemporary and country. As has been the case in the past, no format took a bigger ratings hit than country. 
From November to the Holiday book, the average country station’s share in PPM markets fell 19%. Urban contemporary 
stations dropped 6%, CHR dipped 5% and urban AC slipped 4%. 

Why Radio Ads Are Candidate’s Best Asset. In a lengthy news story, Time magazine explores what it deems “The 
Political Ad War You Haven’t Heard About,” explaining how “radio is a different kind of campaign battlefield.” In addition to 
lower costs, radio ads allow presidential candidates to target specific audiences. Perhaps more importantly, radio ads “also 
allow campaigns to keep other audiences from hearing those messages,” Time points out. Marvin Overby, a political science 
professor at the University of Missouri-Columbia, notes that political ads on radio “tend to be more pointed, oftentimes more 
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controversial. If they got broader coverage, [they] might spark some blowback from parts of the constituency.” An example 
is Donald Trump’s new ad airing in Iowa and South Carolina featuring evangelical leader Jerry Fallwell Jr., which cites a 
Bible verse, as Inside Radio reported Friday. Time reports, “The ad hints at a potential endorsement that would go a long 
way in shoring up votes with the Christian conservative voting bloc that Trump is reaching out to in both states. Airing it on 
Christian radio stations avoids overplaying the message to audiences that might not be interested.” Likewise, ahead of the 
recent Democratic debate in South Carolina, Hillary Clinton ran a radio ad featuring Rev. Donnie Hunt, a black associate 
minister at a Baptist church in the state. Jay Barth, a professor at Arkansas’ Hendrix College, adds in the Time story, “You 
can do some targeting on television, especially on cable, but nothing like you can on radio, where the demographics of 
the listeners are so much more tightly targeted than even on cable.” 
Because radio ads hit a narrowly defined audience, candidates can 
worry less about whether the ad will offend, Time concludes.

Fiorina PAC Puts Serious $’s Into Radio. The campaign frontrunner? 
In radio money, it’s now Carly Fiorina. Her campaign’s PAC, Carly for 
America, has launched a substantial radio campaign in Des Moines, 
airing 399 spots from January 1-24, according to Media Monitors. The 
PAC says it has committed $333,087 worth of radio ads in Iowa in spots 
that launched Thursday, according to her campaign. As of Sunday, eight 
days before the Iowa Caucus, Fiorina’s Super PAC was slightly ahead of 
Democratic candidate Hillary Clinton’s 326 radio spots in Des Moines. 
Clinton’s main rival, Bernie Sanders, was right behind with 248 spots. 
Meanwhile, Ted Cruz ran 125 radio ads during the same period in Des 
Moines while Donald Trump aired 129 spots. Cruz’s Keep The Promise 
Super PAC also ran 48 spots. The Conservative Solution PAC, which 
supports Marco Rubio, aired only 21 spots in Des Moines from January 
1-24. The Pursuing America’s Greatness Super PAC ran 23 pro-Mike 
Huckabee spots and another 28 against Cruz, per Media Monitors. The 
Americans United for Values Super PAC aired 21 anti-Cruz ads. With 
the Feb. 9 New Hampshire Primary fast approaching, Clinton has been 
the most aggressive radio user in the Portsmouth-Dover, NH market, placing 1,427 spots year to date. Sanders was next 
with 1,097 spots. After that there is a steep drop-off to the pro-Rubio Conservative Solutions PAC, which ran 512 spots 
against Chris Christie and 29 spots in favor of the candidate. Trump ran 103 spots in Portsmouth-Dover, while Cruz placed 
84 spots. The pro-Christie American Leads PAC aired 58 spots promoting the New Jersey Governor. Keep The Promise ran 
46 spots and Courageous Conservatives ran 39 spots, all for Cruz. The Christie campaign ran 24 spots in Portsmouth-Dover. 

Ad Market Closes 2015 With a Winning December. The U.S. ad market finished 2015 on a high note, closing out the 
year with record ad sales volume in December. The U.S. Ad Market Tracker, which compiles ad spending by agencies 
representing 80% of the U.S. marketplace, reported an index of 238 in December 2015, the second-highest month ever. 
The figure is also the highest December total since MediaPost and Standard Media Index began tracking and publishing 
the index in 2009. The December total was down 25 points from last November, when strong holiday season advertising 
pushed the index to 263. However, “the decline follows normal cyclical patterns of ad demand that build going into the fourth 
quarter and erode coming out of the holiday shopping season,” MediaPost noted. Indeed, the December 2015 index was 
up 30 points from December 2014, when the index was 208. The top 10 advertising categories are driving ad spending 
growth, with an index of 244 in December, which was six points higher than the overall marketplace and 28 points above the 
remaining 11+ product categories, MediaPost reported. Within media categories, the Index shows that digital advertising 
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continues to flourish, with the digital index up to a record high of 815 in December 2015, compared to 728 in November 
2015, and up 209 points compared to December 2014. 

Spanish-Dominant Listeners Tops Among Hispanics. Spanish-dominant radio listeners spend the most time tuning in 
among all U.S. adults 18-49, logging 13 hours, 12 minutes per week in 2015, compared to 11 hours, 48 minutes for English-
dominant Hispanic listeners. Those are among the findings from a new Nielsen report on the unique listening habits of 
Hispanic radio listeners. Hispanics remain one of radio’s most dedicated demographics, with 97% of the population tuning 
in each week. Since 2011, the weekly national Hispanic radio audience has grown 11%, from 36.5 million to 40.4 million, 
amid a population explosion in the U.S. Over the last 15 years, the Latino population has more than doubled, while in the 
next five years, Hispanics are projected to account for a staggering 53% of U.S. population growth. The just-issued Nielsen 
report points out that Hispanics are diverse, “from birthplace and country of origin to generation and language preference—
and these differences play a role in how Hispanics consume media, including listening to radio.” Among the intriguing stats: 
Radio reaches nearly 15 million Hispanic Millennials, significantly more than the 6.3 million Hispanic Boomers. Also, the 18-
49 Latino share tuning into Mexican Regional has decreased, while pop CHR and hot AC have grown in popularity. Nielsen 
also advises radio stations to pay attention to digital when appealing to the Hispanic audience. “Radio reaches almost all 
Hispanic adults each week, but mobile usage is growing and smartphones reach 83% of the Hispanic population weekly, 
greater than any other multicultural segment in the U.S.,” the report states. With the increased popularity of smartphones 
among this segment, online media consumption has also grown significantly between 2006-2014, it notes.

Univision Names New Radio Content Boss. Univision Communications has appointed Alejandro Nieto Molina, a 
programming exec with experience in the U.S., Spain and Colombia, as senior VP/GM of its radio division. The Hispanic 
media giant says Nieto Molina will be responsible for leading the strategy and implementation of content efforts across its 67 
radio stations. The exec will also be providing creative vision and operating leadership in what is 
a newly created position. Based in Miami, Nieto Molina will report to John Eck, chief local media 
officer and executive VP of technology, operations and engineering. The appointment comes 
as Univision is taking steps to better support its radio division in the wake of disappointing 
third-quarter numbers. In October, the company promoted Eck and gave him oversight of TV 
and radio; he replaced Kevin Cuddihy, who stepped down after 15 months in a similar position. 
Nieto Molina most recently served as CEO at Cadena SER, a leading radio network in Spain, 
where he is credited with transforming the organization in the middle of a deep economic crisis. 
Before that, he was VP of programming for Prisa Radio for its stations in Latin America and 
the U.S., where Prisa has two stations (Miami, Los Angeles) and also owns the GLR Networks 
syndication business. Nieto Molina earlier worked for Prisa’s parent company, Caracol, as host/
director of news and talk shows at Caracol Radio Colombia, while simultaneously being director of programming of Caracol. 
“Alejandro has extensive radio industry experience and has a proven track record in content creation and programming as 
well as management and operations,” Eck said in a release. “His passion for radio and deep knowledge of diverse music 
genres make him the ideal candidate to lead our radio stations.”

More News, Better Updates—Get the Industry’s Full Story at InsideRadio.com. Tom Schurr Leaves Cumulus Operations 
Post… DraftKings, FanDuel Losing Against Long Odds… Is ‘Pay By the Second’ in Mobile Ads’ Future?... Read these and 
other stories as they happen at InsideRadio.com, your online destination for breaking news.

Inside Radio is written by Paul Heine, Chuck Taylor and Allison Romano, and is edited by Rob Edelstein.  If you have comments 
on a story, a news release, or a news tip, send it to editor@insideradio.com, or call 800-275-2840.  To advertise in Inside Radio, 
contact Karen Bak karynbak@insideradio.com, and for anything else, contact Gene McKay, genemckay@insideradio.com

— Get more news, people moves and insider extras @ www.insideradio.com. —
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GENERAL SALES MANAGER OPPORTUNITIES - GREENVILLE, NC & AUGUSTA, GA
Beasley Media Group, Inc. is seeking two take-charge, dynamic, motivated radio sales leaders to manage 
our sales teams in Greenville, North Carolina and Augusta, Georgia.  The ideal candidate for each GSM 
position must create a culture of excellence, practice strong communication and presentation skills and 
demonstrate an ability to recruit top-performing sales talent.  The qualified candidate must have a proven 
track record in successfully developing, managing and leading a sales team.   

Qualifications:

• Minimum of four years of successful experience as a media account executive required.
• Minimum of two years of media management experience preferred. 
• Demonstrated history of revenue goal achievement, with consistent growth.
• Proven ability to coach and lead sales management teams across multiple markets to 
 deliver revenue budget. 
• Motivate account executives toward successfully maintaining strong relationships with local 
 and regional accounts and advertising agencies. 
• Build and maintain a quantifiable network of solid relationships with agency planners and clients.
• Work directly with key account executives to close business.
• Establish a quantifiable network of solid relationships with agency planners and clients.
• Stellar writing and presentations skills.

Send cover letter and resume to:    
Heather Monahan heather@bbgi.com 

and Kim Barber kim.barber@bbgi.com 
Beasley Media Group, Inc. is an Equal Opportunity Employer

VP/GM
BOISE, IDAHO

We have a rare opening for a 
VP/GM for our 4-station 

Boise radio cluster.  

We also operate a
co-owned TV station, so there 
are lots of opportunities to do 

big things together! 

Looking for a people-oriented, 
culture-building, strategic leader 

who loves to win.
EOE. Referrals or letters of 
interest held in confidence.  

Drop me an e-mail:  
steve.wexler@scripps.com

www.scripps.com

SALES MANAGEMENT
Due to recent expansion of our 
company, Forever Media Inc. is 
seeking applicants for several 

positions in sales management 
across our company. If you love 
selling radio and would like teach 

the secrets of your success to 
others, Forever Media would 

like to talk to you about becoming 
part of our team! 

We are a privately owned 
company that is expanding in 
Pennsylvania and surrounding 
areas. Minimum of two years 
sales management or selling 
experience in media sales is 

required. Positions are available in 
our Johnstown, State College and 
Gettysburg/York markets. EOE. 
Send resume, cover letter and 

salary requirements to:  
careers@forevermediainc.com 

SALES MANAGER 
Coastal Florida Dream Job!

 

Looking for energetic team leader 
who loves doing it all.  Events, 
promotions, production.  Good 

base, commissions and bonuses.
 

Send resume and mp3 of why 
you’re right for this job!   
Send in confidence to:

apply@insideradio.com
EOE

http://www.insideradio.com
http://www.insideradio.com
http://www.insideradio.com
http://www.insideradio.com/classifieds/job/
https://insideradio-dot-com.bloxcms-ny1.com/site/forms/online_services/classified/
mailto:heather%40bbgi.com?subject=
mailto:kim.barber%40bbgi.com%20%20?subject=
mailto:steve.wexler%40scripps.com?subject=
mailto:careers%40forevermediainc.com%20?subject=
mailto:apply%40insideradio.com?subject=

