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FCC To Top Market Stations—Open Those Files. The days of maintaining public inspection files in a dusty file cabinet will 
soon be over for stations in the 50 largest Nielsen Audio markets with five or more fulltime employees. Those will be the first 
stations required to migrate their public and political files online under modernized public inspection file rules adopted by 
the FCC yesterday. Responding to a request by the National Association of Broadcasters, all other 
radio stations won’t be subject to the new rules until March 1, 2018 although they’ll be able to begin 
posting earlier if they voluntarily choose to. Yesterday’s Report and Order also applies to satellite 
radio companies and cable and satellite TV operators. The Commission adopted online public file 
rules for broadcast television stations in 2012, which completed their transition to the online file in 
July 2014. The new rules, which are expected to go into effect in the next 3-6 months, include some 
measures to minimize the effort and cost of moving files from station facilities to an online system. 
Only public documents not already on file with, or maintained by, the FCC in its own database will 
need to be uploaded. The Commission will include documents it already has on file in the online file. Archived political file 
material will also be exempt from the online requirement. Stations will only need to upload new political file documents. And 
once stations have fully transitioned to the online file, they won’t have to maintain a local public file, as long as they provide 
online access to back-up political file material via their own website in case the FCC’s online file database crashes. 

Public File Rules Finally Ready For Digital Age. The way commissioner Ajit Pai sees it, the FCC is “putting the public back 
into the public file.” Thanks to new rules adopted yesterday, people won’t have to make a special trip to a station to access 
info about its programming and operations, compliance with FCC rules and candidate requests for political advertising time. 
Commissioner Jessica Rosenworcel applauded the move for modernizing “retrograde” rules that “may have made sense in 
the ‘Mad Men’ era but make no sense in the digital age.” But as chairman Tom Wheeler noted, there was “a lot of give and 
take” among the commissioners before they reached a majority vote. “The product is stronger as a result,” Wheeler said. Pai, 
for instance, expressed concerns about smaller broadcasters throughout the proceeding. The new rules “cut them some 
important slack,” he said Thursday. Not only do they have two years to get on board with the online file requirement, but the 
commission “will give serious consideration” to waiver requests filed by stations with fewer than five employees. Pai also 
voiced reservations about requiring noncommercial educational (NCE) stations to include in their online public file lists of 
donors supporting specific programs. The National Religious Broadcasters told the commission that would discourage people 
from making donations out of fear of retaliation, Pai said. As a result, NCEs will be allowed to seek waivers of this requirement 
if they believe that posting donor names online would discourage financial support for particular shows. Weighing In—
Commissioners Clyburn and O’Rielly offer their own take on the new rules; get the full report at InsideRadio.com.

Kelly Takes Reins At Nielsen Radio Biz. Matt O’Grady’s promotion to CEO of Nielsen 
Catalina Solutions has created the opening for Brad Kelly to be the measurement 
giant’s top executive for its radio business. Kelly, currently senior VP/sales director, 
radio will assume O’Grady’s management responsibilities for Nielsen Audio. A second-
generation broadcaster, Kelly has worked in sales and client relations with Nielsen 
Audio and predecessor Arbitron for nearly 18 years. He joined Arbitron as VP, radio 
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group sales in March 1998 before being promoted to VP in September 2005 and to senior VP in September 2007. His 
promotion marks the first time a former Arbitron exec has been in the top spot at Nielsen Audio since Nielsen bought 
Arbitron in September 2013. Since then, that role has been held by O’Grady as executive VP & managing director of local 
media, responsible for strategy and development for Nielsen’s local television and audio clients. Now O’Grady’s local media 
responsibilities will be split between two Nielsen execs with Kelly assuming management duties for radio and Jeff Wender, 
currently senior VP for the company’s Digital Practice Group, in charge of Nielsen’s local TV business. Since joining Nielsen 
more than 15 years ago, O’Grady has held numerous executive positions within the company, including executive VP of 
media product leadership and president of Nielsen Claritas (now Consumer Activation). In 2013, in addition to leading local 
television and local agencies, O’Grady assumed responsibility for Nielsen’s local radio business when the company closed 
on its $1.26 billion purchase of Arbitron and integrated the three entities to create a single Local Media Group. Before joining 
Nielsen, he held management positions with National Decision Systems, AT&T and the Daniel Yankelovich Group. Right 
Exec, Right Experience—Nielsen COO Steve Hasker sees O’Grady driving performance and innovation for the 
company; get the full story at InsideRadio.com.

Streaming Hit New Heights in 2015 Numbers. Online music streaming hit all-time highs in 2015, according to new data 
from Triton Digital. Between Jan.-Dec. 2015, average active sessions (AAS) grew 13.3% for the prime Mon.-Fri., 6am-8pm 
daypart and increased 13.6% for the Mon.-Sun., 6am-12am daypart. Mobile listening is driving the growth, with mobile 
streaming up 22.2% for the Mon.-Fri., 6am-8pm daypart from Jan.-Dec. 2015, while desktop listening 
inched up 5.2%. In addition, the holiday season was bright for music streaming, with online listening for 
Christmas music formats surging 321.5% in December, when compared to November 2015. That trend 
is typical for the end of the year, as many radio stations flip to a holiday music format after Thanksgiving. 
Other formats saw more modest listening gains in December, with oldies up 29%, modern AC up 25.1%, 
AC up 17.4%, modern rock increasing 14% and CHR up 10.6%. Across formats, listening during Mon.-
Fri., 6am-8pm dropped 13.4% during Christmas week, compared to the three previous weeks. Pureplay 
listening fell 10.4% during that period, compared to a 33.8% drop for broadcast streams. In December, 
the top markets for gains in online streaming were Seattle (+ 5.8%), Orlando (+ 3.8%), Pittsburgh (+ 3%) and Baltimore (+ 
2.2%). For December, Triton clients registered 4.465 million AAS in the Mon.-Fri., 6am-8pm daypart, and 3.765 million AAS 
in the Mon.-Sun., 6am-12am period. Among individual services, Pandora ranked as no. 1 in December, based on domestic 
monthly rankers and AAS during the prime Mon.-Fri., 6am-8pm daypart, with 2.51 million AAS, followed by Spotify, with 1.09 
million AAS, and iHeartRadio, which registered 408,063 AAS. Other broadcasters in the top ten included no. 4 Cumulus 
(51,999), no. 5 CBS Radio (51,414), no. 6 NPR Member Stations (44,824) and Entercom (22,961).

FCC Proposes New EAS Rules. Radio and TV got props from FCC commissioners yesterday for keeping them informed 
as a massive blizzard shut Washington down earlier this week. The kudos came during the commission’s January Open 
Meeting, where new rules were proposed to strengthen the Emergency Alert System. The Notice of Proposed Rulemaking 
adopted yesterday would streamline the online filing process for state emergency alert plans and increase EAS testing 
under real-life conditions. Federal, state and local governments would be allowed to issue PSAs using the EAS Attention 
Signal as long as they’re presented in “a non-misleading and technically harmless manner.” Along with the new proposals, 
the commission is seeking public comments on whether EAS participants should be required to submit an annual EAS 
certification. It’s also considering how to exploit technology advances and how to improve the security of the EAS system. 
Toward that end, switching to a single EAS distribution method in place of separate protocols for broadcast and Internet 
delivery is under consideration. And the notice asks how alerting exercises can best meet the needs of individuals with limited 
English proficiency and disabilities. Commissioner Jessica Rosenworcel and chairman Tom Wheeler gave the proposals full-
throated endorsements. Wheeler said it would be a “tragedy beyond comprehension” to ignore how technology is changing 
the way people receive information. “When 63% of the American people get their information from Facebook and Twitter, we 
ought to be asking ourselves…are we keeping up,” Wheeler said. While “generally supportive,” commissioner Michael O’Rielly 
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dissented in part. O’Rielly worries that EAS testing could become “so pervasive that people start ignoring them.” He also 
expressed skepticism about EAS “inclusion in every communications mechanism,” such as online games and emerging video 
platforms such as Netflix and Hulu.

Nielsen Cracks Down On Duplicate Diaries. Nielsen will revise and re-issue its Fall 2015 ratings for Bakersfield after 
determining that three diaries returned from one household reflected the listening of only one household member. The 
two “duplicate” diaries will be deleted from the in-tab sample and the revised report will be issued 
Tuesday February 2 at around 9am Pacific time. Nielsen says that audience estimates for Lotus 
Communications regional Mexican “Radio Lobo” KIWI (102.9), which received listening in the diaries, 
will be affected. “Report users should note that we have no reason to believe the household was 
affiliated with any media entity,” Nielsen said in a memo to clients on Thursday afternoon. Audience 
estimates for other stations may be “slightly affected” due to sample rebalancing needed whenever a 
diary is deleted from the in-tab sample, Nielsen said. Audience estimates for the market will be unavailable via Nielsen Audio 
Web applications from Monday, Feb. 1, at 12pm Pacific until revised audience estimates are released the following morning. 

Trump Super PAC Set For Pre-Iowa Radio Runs. Despite consistently bragging that his presidential campaign is self-
funded, a pro-Donald Trump Super PAC ad campaign is scheduled to run on radio just days before the Iowa caucuses. 
TrumPAC is spending in the mid-five figures to air the spots, according to Politico, and more money may be added in the days 
before Monday’s caucuses. Ironically, the commercial’s focus praises the businessman for having no ties to lobbyists and/or 
donors, while saying he is “capable of making the deals” the country needs. The ad launches amid increased pressure from 
competitor Ted Cruz in the Iowa caucus. Politico reports some of the copy for the one-minute commercial, which spotlights 
Amy Kremer, a tea party leader and cofounder of the super PAC. “I’m excited to tell you about something that’s happening 
across the nation. Conservatives are rallying around Donald Trump for president. They know he’s not beholden to the 
lobbyists, donors and political insiders,” it says. The spot then refers to endorsements for Trump, including one from Sarah 
Palin. TrumPAC has said that the ad is a direct response to attack ads from a newly formed anti-Trump Super PAC founded by 
a former top Mitt Romney aide, Katie Packer. Our American Principles, on Tuesday, launched a seven-figure TV buy targeting 
Trump, alongside radio ads and mailers.

Cintas Launches National Ads On Radio, TV. Business and facilities service company Cintas is launching its first national 
advertising campaign in the company’s 87-year history, and radio is part of the mix. The campaign spotlights Cintas’ traditional 
services, such as uniform laundry, and introduces newer offerings such as facilities maintenance, first aid and safety, 
according to AdAge. “Most people don’t know all the things we do, and all of these things are hard to articulate and explain 
to our customers and prospects,” Jamie Samide, senior director of marketing at Cintas, told AdAge. The campaign, called 
“Ready for the Workday,” will employ national radio, TV, print and digital, including online video and was created by Ogilvy 
Chicago. Lippincott handled brand strategy and the tagline. While the company has done some regional TV and national radio 
work, Samide says this is the first coordinated multiplatform, national marketing effort. The ads are targeted at both business 
owners and employees who might benefit from Cintas’ services. A TV spot that debuted this week showed how Cintas could 
help businesses of varying size, from a local store to a large hotel. In the spot, as AdAge reports, Cintas workers offer their 
services while business owners and employees ask, “Are you ready to open? Ready to compete? Ready to welcome?” “The 
heart of the idea is readiness. Cintas’ customers are people in the trenches, preparing for a successful workday, running 
businesses, dealing with unexpected issues,” Chris Wall, vice chairman, North America at Ogilvy & Mather told AdAge.

More News, Better Updates—Get the Industry’s Full Story at InsideRadio.com. Jonesy’s Jukebox, Still Hot As a Pistol, 
Adds Middays… Spotify Looks To Raise $500M In Investments… Blackhawks Sticking With WGN Chicago… Read these 
and other stories as they happen at InsideRadio.com, your online destination for breaking news.
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On The Inside With... Liana Huth
With a career that spans live events 
(The Madison Square Garden 
Company), the music business 
(Columbia Records) and cable TV 
(Fuse), Liana Huth knows all about 
the power of radio.

Now, as Entercom’s New York-based 
VP of programming innovation, 
she’s putting that fresh, multifaceted 
perspective to work on developing new 
content opportunities and strategic 
partnerships across the growing 
company’s platforms. Huth spoke to 
Inside Radio about Entercom’s plans 
to create short-form episodic series, 
extending the shelf life of broadcast 
content and creating branded content. 
An edited transcript follows. 

IR: VP of programming innovation is a new position 
at Entercom. Tell us about it? 

Entercom keeps reminding me that they they hired somebody 
with no radio experience to develop new opportunities. 
The role is sort of a blank slate, equal parts strategy and 
execution. I’m actively seeking out new programming and 
talent and finding innovative ways to integrate that content 
into our existing strategy, which involves making sure our 
listeners have the best possible experience every time they 
consume across our platforms. I’ve been on the job for only 
about seven weeks so I’m still in learning mode. 

IR: How has your background at Fuse, MSG and 
Columbia Records prepared you? 

As a [concert] promoter, I discovered the power of radio in 
selling tickets for MSG’s iconic rooms—the Garden, Radio 
City, the Beacon, the Chicago Theater. Radio was our go-to 
medium. At Columbia, the Harvard of labels, I realized that 
radio could break artists and sell records more than a tour 
could. Fuse allowed me to learn the language of media and 
focus on strategy; I had more of a moment to think about 
strategy, build out content franchises, partner with additional 
media to build scale and also dabble in consumer and 
integrated marketing. It’s exciting that I was able to make 
that progression from promoter to label to media to radio—
the No. 1 reach medium. 

IR:  What specific types of content do you plan to be 
creating and how will it be distributed?

My bosses, [president of programming] Pat Paxton and 
[CEO] David Field already had some incredibly creative 

ideas that lend themselves to short-
form episodic series and franchises. 
Now I’m taking a lot of their ideas 
and doing research. We are in a 
massive ideation phase and fleshing 
that out in a developmental sort of 
way. I’m really passionate about live-
streaming and the digital solutions 
that will allow some of this great 
content that I’m working on or that we 
could acquire to be amplified across 
all of our platforms. I’m spending a 
lot of time on audio on-demand and 
podcasting, figuring out how we can 
bring that content into our strategy. 
Hearing that fantastic but perishable 
terrestrial radio content and knowing 
it is going to go away [after it airs 
live] is painful to me. 

With TV you create programming and have that 
opportunity for three years and then it would exist online. 
As a newcomer into radio, where terrestrial has been the 
trophy case, as consumption continues, we can develop 
that same shelf-life strategy that comes from TV to create 
things that will stick around and that we can push to 
multiple platforms. 

IR:  Event marketing and branded content are 
growing areas for marketers. How will you work 
with clients and Entercom programmers to create 
events and content in a way that brings value to the 
client and your audiences?

Entercom already [produces] hundreds of events each year 
that bring value to the clients and audiences. Our growth 
in this area is about communication and scale. If we have 
success in one market, how can we replicate it in others 
and monetize it? As a promoter I’m pretty sure I’ll be able 
to tweak a few deals to maximize gross potential and figure 
out contracts. If I can help brands discover Entercom’s 
national reach, while embracing that local philosophy, then 
it’s win-win; utilizing a before-during-after concept to extend 
the shelf life of both the event franchise and the reach of 
the client. We can go to a festival or an existing large-scale 
event and offer the expertise to create exclusive or behind-
the-scenes experiences. We can create branded content 
behind the scenes, experiences that will drive engagmenet 
that’s good for everybody.

Strategy Play — Huth talks about striking strategic 
partnerships and developing content opportunities in 
this exclusive interview; for the entire conversation, go to 
InsideRadio.com.
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MORE OPPORTUNITIES 
@ INSIDERADIO.COM >>

VP/GM
BOISE, IDAHO

We have a rare opening for a 
VP/GM for our 4-station 

Boise radio cluster.  

We also operate a
co-owned TV station, so there 
are lots of opportunities to do 

big things together! 

Looking for a people-oriented, 
culture-building, strategic leader 

who loves to win.
EOE. Referrals or letters of 
interest held in confidence.  

Drop me an e-mail:  
steve.wexler@scripps.com

www.scripps.com

SALES - CHICAGOSALES MANAGER 
Coastal Florida Dream Job!

 

Looking for energetic team leader 
who loves doing it all.  Events, 
promotions, production.  Good 

base, commissions and bonuses.
 

Send resume and mp3 of why 
you’re right for this job!   
Send in confidence to:

apply@insideradio.com

RADIO STATIONS FOR SALE

WASG AM- Mobile, AL
KXKS AM- Albuquerque, NM
KIOU AM- Shreveport, LA
WITK AM- Scranton, PA

 with Translator CP W288CL
 

  Email or call Jack Wilkins:
jack@wilkinsradio.com

757-481-6390/844-250-9399
WILKINSRADIO.COM

So you wake up every morning with something to say...

You have an opinion on the most important stories of the day and not just on politics.  You’re fair with peo-
ple—but they have no question where you stand.  On family.  On money.  On privacy and safety.  On culture.  
You’re obsessed with breaking news.  You have an abiding passion to make the news of the day as engross-
ing, relevant, and personal to others as it feels to you.  And you want—YOU NEED—to be on the radio every 
day talking about these things and sharing life. 

It sounds like you need a talk show.   

If so, you need to reach out to KSL NewsRadio in Salt Lake City.  Fill out an application with us at KSL.
com.  Then send a flash drive, download link or audio file of something we’re absolutely going to love to:

Kevin LaRue
KSL NewsRadio
55 North 300 West
Salt Lake City, UT  84101

KSL is an equal opportunity employer.  Women and minorities are encouraged to apply 
M/F/D/V. Morning hosts, basement podcasters, and music pros who’ve always hoped 
to make the leap to live talk radio are also welcome. 

We look forward to hearing from those larger-than-life personalities who’ve always dreamed of working for 
Bonneville International.

TALK SHOW HOST

Are you looking for a bigger pond?

Anthem Broadcasting has recently 
purchased a Chicago market AM Sta-
tion. We’re looking for direct sellers.
Are you looking for us? You should be if:

1. You take “No” as a suggestion, 
not a final answer

2. Dealing directly with business 
owners to help them grow their 
business makes your day

3. Not only do you “think outside 
the box”, you don’t even HAVE a box

4. You’ve been successful in a small 
pond and want to try a big pond 

Interested? Send resumes/references to:

BBI
P.O. Box 521161
Tulsa, OK 74152
E.O.E.
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